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skim i drugim neZivotnim osiguranjima. Pravilo glasi
da $to pojedinac ima vie novca, utoliko viSe ¢e mu
preostati za zadovoljenje potreba za osiguravaju¢om
zastitom.

o Privatno vlasnistvo. U privredama gde privatno
vlasnistvo ne preovladuje ili svojinski odnosi nisu do
kraja ras¢i$ceni, prisutan je niZi stepen traznje za nezi-
votnim osiguranjima.

« Cena osiguranja. Takode predstavlja klju¢ni ¢ini-
lac, sli¢no kao kod zivotnih osiguranja.

« Nivo obrazovanja. Upravo je srazmerno povezana
sa traznjom, kako je to objadnjeno kod Zivotnih osigu-
ranja.

« Iz navedenog jasno proisti¢e da nije uvek mogu-
¢e strogo razgranicenje uzrocnika traznje za Zivotnim i
nezivotnim grupama poslova osiguranja, $to je sasvim
razumljivo.

5.ZAKLJUCAK

Iz nalaza izvedenih u ovom radu proistice da
je traznja za osiguravaju¢im uslugama izuzet-
no slozena ekonomska kategorija. Nju opredelju-
je veli¢ina odredene drustvene potrebe, potrebe za
osiguravaju¢om zastitom kod privrede i pojedina-
ca koja zahteva zadovoljenje na trzistu. Sastav i obim
traznje za polisama osiguranja odreduju brojni ¢inioci,
vrlo razli¢ite prirode.

Na strani potraznje nalazi se veliki broj lica, razlicite
velicine, uredenja i plateznosti - mala, srednja i ve-
lika preduzeca, drzavne ustanove, zanatske radnje,
udruzenja, domacinstva, pojedinci i sl. Sa stanovista
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spoljnih svojstava, trazioci za osiguranjem veoma
se, dakle, razlikuju. Razlike postoje i sa stanovista
unutrasnjih obelezja kupaca polisa. Unutrasnja obelezja
posebno su izrazena kod pojedinaca i porodica, kod
kojih traznju za osiguranjem predodreduju brojni
psiholoski, li¢ni, drustveni i kulturni ¢inioci.

Upravo zbog navedenih razlicitosti, traznju je uput-
no pratiti po grupama trazilaca, pri ¢emu je najprih-
vatljivija podela na preduzeca, zatim na domacinstva
i pojedince, dok bi u tre¢u skupinu spadala sva ostala
lica. To, u izvesnom smislu, ¢ine i drustva za osiguranje,
razvrstavajuci osiguranike u razlic¢ite ciljne grupe pre-
ma kojima nude osiguranja, uvazavaju¢i razlike koje
postoje medu njima.

Isto tako, traznju bi valjalo istrazivati i sa stanovista
razlicitosti po vrstama osiguranja. U najvecem broju
zemalja, pa tako i kod nas, poslovi osiguranja se dele
na zivotne i nezivotne. Jedni ¢inioci vise opredeljuju
potraznju za zivotnim, drugi za neZzivotnim osiguranji-
ma, s tim §to u izvesnim slucajevima nije moguce stro-
go razgraniciti uzro¢nike traznje po razlicitim grupama
osiguravajucih poslova. Naime, ¢inioci kao $to su do-
hodak, cene ili obrazovni nivo stanovni$tva podjedna-
ko opredeljuju potraznju kako kod Zivotnih, tako i kod
neZivotnih poslova.

Traznju treba posmatrati imajuci u vidu jedinstvo
koje ona ¢ini s ponudom, buduci da ove dve stavke,
posmatrane zajedno, opredeljuju stanje na odredenom
trzi$tu. Ako posmatramo stanje u delatnosti osiguranja
u Srbiji, odnosno u drugim zemljama na sli¢cnom stepe-
nu razvoja, onda je upravo traznja ta koja ogranic¢ava jos
vecu razvijenost trzista osiguranja, budu¢i da na strani
ponude postoje sasvim zadovoljavajuci podsticaji.
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SUMMARY

The findings presented in this paper lead us to
a conclusion that the demand for insurance is a very
complex economic category. It is determined by a size
of a certain social need, the need for insurance cover.
Buyers of insurance satisfy that need on the insurance
market. The structure and the volume of demand for
insurance policies are determined by a number of
factors which are commonly very different.
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On the side of demand there is a lot of subjects
that are different measured by their size, internal
organisation and solvency - large, small or medium-
sized enterprises, government institutions, handicraft
businesses, various associations, households,
individuals and the like. From the viewpoint of external
characteristics demanders for insurance differ very
much. There are differences from the standpoint of their
internal characteristics, too. The internal characteristics
are especially observable when individuals and families
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are concerned whose demand for insurance services
is determined by a numerous psychological, personal,
social and cultural factors.

Just because of the differences stated, demand
should be analysed by groups of demanders, where
the most acceptable is the division on companies,
then on households and individuals, while all other
persons should come into the third group. In a sense,
the same is being done by insurance companies which
classify insureds into different categories, taking into
consideration the differences among them.

Likewise, the research of demand should be also
conducted from the viewpoint of differences by the
lines of insurance. In majority of countries, including
this country, insurance business is divided into life
business and non-life business. Some factors influence
more the demand for life, others for non-life insurance.
In some cases it is not possible to strictly confine
causes of the demand for various groups of insurance
businesses. Namely, factors such as income, prices or
educational level of the population affect approximately
the same the demand on the side of life and non-life
business alike.

Demand ought to be considered bearing in mind the
unity it makes with supply, because these two categories,
taken into account together, define the situation on
a specific market. If we consider the situation in the
Serbian insurance industry, or in other countries at
the similar extent of development, the demand is the
limitation factor of greater development of insurance
market, because there are satisfactory impulses on the
side of supply.

Key words: demand for insurance, determinants of
demand, demand by groups of insureds, demand by
lines of insurance
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